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Abstract:

ABSTRACT Impact of Launch Program D2C in mantra made in India's Fashion Brand The D2C (Direct-to-Consumer) launch program for the ‘Made in India’ fashion bral
has dramatically impacted the brand and the fashion industry in India. D2C is an online sales approach where businesses directly sell their products and services to ¢
without the involvement of third-party retailers. With the launch of the Mantra program, consumers have direct access to the brand’s products, allowing customers tc
goods at lower prices and with better customer service. Mantra's D2C launch has led to reduced costs for the company, as less reliance on third-party retailers has de
costs associated with marketing and customer service. This allows Mantra to be more agile and competitive in the online fashion market. Furthermore, the launch of
program has also led to improved convenience for Mantra's customers; customers have direct access to the brand's products, allowing them to conveniently purchas:
through Mantra’s website. With the direct-to-consumer model, customers can also receive personalized customer service to ensure a high level of satisfaction. The D.
program for Mantra has also impacted the fashion industry in India. By bypassing third-party retailers, Mantra has been able to introduce new, innovative products tc
allowing customers to have more choices. This increased competition has also led to increased consumer awareness; customers are now more likely to research and
different brands before making a purchase. This is essential for the growth of the fashion industry in India. Overall, the impact of the D2C launch program for Mantra
largely positive. By directly selling products to customers, the brand has been able to save costs, improve customer convenience, and increase overall competition in

industry. This has allowed Mantra to become a leader in the online fashion market in India, and provides a model for how other brands can leverage D2C to compete
space.
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